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BRAINSTORM

What do you pay attention to? What do you devote your time and energy to?
The accounts we engage with say something about our own values, and this can
help you understand and put into words your own personal brand.

Make a list of the last 10 accounts you followed on your most used social media platform:

Think about what these accounts or brands represent. What draws you to them?
What keeps you following and engaged? How do these compare to what you think
your own brand values are so far?

STORY I

List 3-5 accomplishments that you are most proud of:

List 2-3 things you are currently working on that excite you:

List 3-5 things you want to work on or accomplish within the next 3 years:

STATEMENT
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In one sentence, write what you do, who you help, and how you help them.
E.g. “I help online entrepreneurs connect with their audiences through authentic
personal brand photography.”

VALUES

From the list of words below, identify 10 that are most important to you (or pick
new words):
Accountability
Fairness
Flexibility
Freedom
Growth/evolution

Fun
Honesty
Integrity
Exploration
Decisiveness

Creativity
Cooperation
Boldness
Balance
Stability

Structure
Uniqueness
Wealth
Spirituality
Empathy

Optional: I personally love the free personality test at 16personalities.com. You do
need to make an account, but it’s a really awesome resource, and it helped me
understand myself and my brand better.

STORY II

Write down your story (1-2 paragraphs), describing where you come from and how
you got to where you are today. Make note of key realizations, challenges, and milestones.

Regularly check in with your statement and values and adjust as you go along. Your
actions should always align with your brand statement and your goals. If they don’t, something needs to change!

